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Consumer Action is dedicated to helping individual consumers 
assert their rights in the marketplace and to advancing pro-
consumer industry-wide change for the benefit of all. We achieve 
this mission through consumer education, multilingual and 
multicultural community outreach and issue-focused advocacy.

Headquarters
221 Main Street, Suite 480 
San Francisco, CA 94105
(415) 777-9648
fax (415) 777-5267
www.consumer-action.org
Email: info@consumer-action.org

Los Angeles
523 West Sixth Street, Suite 1105 
Los Angeles, CA 90014
(213) 624-4631

Washington, DC
P.O. Box 70037
Washington, DC 20024
(202) 544-3088
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From the Executive Director

Dear Friends,

Consumer Action is now entering its 39th year of service to the public. This year, we’ve made it 
a priority to get more in touch with you, our supporters, so that you will know more about the 
important work we are doing. 

The year ending March 31, 2009 was a very successful one for our organization. Despite the 
economic downturn, Consumer Action has continued to remain fiscally stable and effective. 
We’ve been working overtime to deliver our unmatched consumer services.

In the 2008-2009 fiscal year, Consumer Action distributed 1,278,879 copies of our multilin-
gual materials to 2,153 community-based organizations (CBOs) throughout the country. We 
also used these materials to train about 1,115 CBO staff members in 350 cities throughout the 
country on effective use of our educational materials in their communities.

The year brought many opportunities for change in Washington, DC, most notably in credit 
cards and health insurance. Consumer Action has been an active participant in these discus-
sions, including promoting fair credit reporting and scoring practices, continuing to push for a 
robust Consumer Financial Protection Agency, working with companies to provide feedback 
on consumer interests and consumer protection, pushing for health insurance reform that has 
the best possible outcome for consumers, and connecting people to foreclosure modification 
and mitigation services. Through it all, we know that you are with us, with more than 500,000 
of you visiting our family of multilingual web sites each year to learn about these topics.

Financial literacy is the key towards rebuilding our country. As more consumers work to re-
build their credit, buy a house, and save wisely, we’ll be alongside them, making sure they have 
all the information and support they need to become financially empowered. 

As we look ahead to 2010 and beyond, Consumer Action’s goals include building stronger rela-
tionships with community groups in our national network and engaging them in our legislative 
work. We also plan to move decisively toward more stringent evaluation, tracking the successes 
and challenges of our community education module. Finally, as I mentioned, we are planning to 
improve our relationship with our individual supporters like you, first by making our donation 
system easier to use, and then by engaging and informing you about our work more regularly. 
To that end, last year we built a long-term strategic plan and hired a development coordinator 
to help us achieve some of our goals in the coming years. 

Please stay in touch with us. We need and appreciate feedback from you. 

Thank you for your help and support along this great journey.

 Sincerely,

Ken McEldowney
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The face of the consumer in need is familiar. It’s the family who stops answering the phone to 
avoid a debt collector, the student taking on hefty loans to pay for college, and the accomplished 
professional losing money on poor investments. Understanding your financial options can mean 
the difference between happiness and homelessness. It can be the difference between living in 

fear and living with hope. 

Consumer Action builds financial empowerment by giving consumers the information and representation 
they need to take control of their lives. We do this through comprehensive education programs, multilingual 
and multicultural community outreach and training, and issue-focused advocacy. 

For almost 40 years, Consumer Action has been a pioneer in the consumer movement, working to improve 
consumer literacy and protect consumer rights in the areas you care about most, like credit cards, home 
ownership, insurance, healthcare, online and medical privacy, and utilities. Our work has earned us a reputa-
tion for being responsive, innovative and, above all, effective. With offices in San Francisco, Los Angeles and 
Washington, DC, Consumer Action is one of the most trusted consumer organizations in the nation.

In our current economic climate, people do not need reminders of the terrible state of affairs. They need 
answers.  

We deliver them.

A d v o c a c y  a n d  h o t l i n e

Advocacy is not just about sounding the alarm. It’s also about listen-
ing and understanding the issues that people care about. Consumer 
Action’s advocacy team, located in Washington, DC and San Fran-

cisco, CA, keeps an ear to the ground to make sure we put the issues that 
matter most to consumers in front of decision-makers. The team advocates 
on a daily basis for effective consumer protection laws and regulations, and 
boils down wonky policy issues into actionable steps so that consumers are in 
the know. 

Focused on concerns such as credit cards, housing, scams and fraud, and pri-
vacy, Consumer Action’s advocacy team had another extraordinary year. With 
homeowners left holding the bag while legislators tried to figure out what to 
do, Consumer Action jumped in to help people facing foreclosure, educat-
ing them on how to use new mortgage modification programs and fighting 
for the crucial right to modify a home loan with a bankruptcy court judge’s 
approval. Working to help improve the regulatory system that oversees banks 
and financial companies, Consumer Action has also advocated for the cre-
ation of a Consumer Financial Protection Agency, whose primary job would 
be to protect consumers, and was central to the passage of important privacy 
protections in health information technology legislation. 

›
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Educating and mobilizing the public 
is crucial part of our advocacy work. 
Through our “Take Action” email alerts, 
we’ve helped consumers send nearly 
3,000 emails to Congress in support of 
key House and Senate credit card reform 
bills, and Consumer-action.org had 
414,883 new visitors. 

Our free national hotline was again a life-
line for many consumers. 3,950 individu-
als from 48 states contacted our hotline 
service to get answers to questions about 
a variety of issues, including credit and 
finance (35%), products and other retail 
concerns (14%), automotive issues 
(11%), and utility and telephone ques-
tions (10%). As the housing crisis has 
deepened, the hotline handled a 371% 
increase in calls related to mortgages. 

O u t r e a c h  &  E d u c a t i o n

The core of Consumer Action’s work is outreach and education. On 
the ground and in the trenches with community nonprofits across 
the country, Consumer Action’s outreach professionals travel non-

stop to deliver comprehensive training and materials to these groups so that 
they can offer effective financial literacy programs to their constituents. 

Using our award-winning financial literacy, privacy, fraud and credit card 
curricula, the outreach team trained 677 staff members in 800 community-
based organizations across America, including MoneyWi$e trainings in 
Shreveport, Louisiana; New York City; Brownsville, Texas; Boston, Mas-
sachusetts, and Los Angeles, California. 

Consumer Action also presented live webinars to more than 150 commu-
nity-based organizations in 40 states to help them educate consumers on 
personal banking services and money management. We also gave out 91 
much-needed stipends totaling $148,750 to community nonprofits to help 
them increase the capacity of their financial literacy programs.

›
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A d m i n i s t r a t i o n  &  P u b l i c a t i o n s

If outreach and education are our core, and advocacy our voice, Consumer Action’s administration and 
publications team is the engine. One of their greatest feats as a team is quickly and efficiently processing 
and distributing millions of publications every year to Consumer Action’s network of over 8,000 commu-

nity groups across the U.S.

 “Admin” expertly manages a sophisticated database that tracks publication orders, creates in-depth distribu-
tion reports, tracks meeting/training attendance and dispatches invitations, as well as handling memberships, 
donations, and publication sales to for-profit companies. In addition, these employees make sure our technol-
ogy needs are met and our systems are backed up regularly. And each year, the team ensures that our annual 
fundraiser runs like clockwork. 

The team also administers our mini-grants to select community groups on the front lines of the economic 
crisis. For year ending March 31, 2009, we administered $148,750 in grants of $1,000 to $5,000 to 91 CBOs 
to create innovative consumer educational programs at the community level.

Admin coordinates the translations of our English publications into Chinese, Korean, Spanish and Vietnam-
ese. Working closely with editorial staff, the team keeps our free original-content publications up-to-date and 
coordinates with suppliers and printers to make sure the materials are in supply in our mail room. 

Because of the hard work of this team, Consumer Action distributed 1,278,879 free publications in the year 
ending March 31, 2008, to consumers in all 50 states, giving them the tools they need to protect their rights 
and their pocketbooks. Some of the most frequently requested publications were Talking to Teens About 
Money, Banking Basics, You Can Bank on It, Credit Fraud, Privacy, Medical Privacy, Credit Card Terms, Dealing 
with Debt, Understanding Your Credit Score, and Choosing a Wireless Provider. 
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S p o t l i g h t  O n  .  .  .

Two Venerable Community-Based Organizations

Consumer Action believes that the best way to reach and educate vulnerable consumer populations 
is to work with trusted community organizations. Through our outreach and education work, in-
cluding free, bulk distribution of Consumer Action’s multilingual educational publications, we have 

built a national network of more than 8,000 community-based groups.

To drill down into communities nationwide, our outreach and training team has undertaken to work 
even more closely with a cadre of 
“core groups” in order to make sure we 
understand the issues that our network 
faces. Our core group work has led to 
extraordinary insights that have helped 
us develop new curricula, classroom 
activities and evaluation techniques.

Network members include university 
extensions, credit counseling agencies, immigrant/refugee services, government agencies, libraries, churches, 
and social services—diverse community groups and nonprofits that share a commitment to financial lit-
eracy and consumer protection.

In this annual report, we profile two of our core groups—Texas AgriLife Extension, Dallas County and the 
Opportunities Industrialization Center (OIC)—to provide a sample of the great work being done by our 
network organizations.

Texas AgriLife Extension, Dallas County, Texas
In 2003, Texas AgriLife Extension in collaboration with Consumer Action started a financial literacy edu-
cation program in the Lone Star State’s Dallas County. The program targeted several specific populations: 
grandparents raising grandchildren, incarcerated individuals, drug and alcohol rehabilitation centers, as well 
as the general public. According to Annie Tinsley, Better Living for Texans Regional Program Manager 
of Texas AgriLife Extension in Dallas County, families living in the county have learned new and effective 
ways to manage their personal finances so they have more of the time and energy required to nurture them-
selves and their children. Classes based on Consumer Action’s materials included budgeting, banking basics, 
credit, and personal bankruptcy.

To spread the word, the availability of the classes and the program was publicized on 20 local radio stations 
and advertised on the Texas AgriLife Extension website as well as with flyers and word of mouth. By Febru-
ary 2009, 110 classes, four workshops, and one conference had been held with 1,700 individual attendees. 
Through the effort, the organization added 3,500 new clients.

Evaluations for the classes and other events were overwhelmingly positive. Through follow up surveys, it 

‘If I want something in life, then I have 
to know how to budget my money.’

— Workshop participant

›
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was learned that individuals wanted longer classes, more information on how to restore damaged credit 
and more detailed advice on how to open bank accounts.

Ms. Tinsley shared this client story from among many success stories:

JT*, an inmate in a local drug and alcohol program, participated in the financial management classes offered 
to inmates by Texas AgriLife. After being released, JT visited the class instructor and shared that he was 
actively using the financial management information provided in the class. “I am now budgeting my money,” 
said JT. “I have a job at a supermarket where I earn only $6.50 an hour. My wife works, too, but now we 
have a baby on the way. If I want something in life, then I have to know how to budget my money.”

Opportunities Industrialization Center (OIC)
The Consumer Action outreach and training team has worked closely with chapters of the Opportuni-
ties Industrialization Center. The OIC provides education, training, employment, and housing services 

through a national network of local affiliates to help economically disadvan-
taged people of all races and backgrounds excel in life.

Our staff has collaborated with Opportunities Industrialization Center of 
Washington, DC, and Opportunities Industrialization Center (OIC) of Oua-
chita, Louisiana, to train staff on how to teach clients to manage their money 
and weather financial crises. 

The Opportunities Industrialization Center in Washington, DC (OIC/DC) 
is using Consumer Action’s financial literacy materials to educate the residents 
of Ward 8, an area in the Southeast of the District with its highest poverty 
and unemployment rates. OIC/DC has conducted 31 financial workshops and 
distributed hundreds of Consumer Action MoneyWi$e brochures.

RC* is an OIC/DC client who had a goal to become independent. The 23-year-old woman had enlist-
ed in the Armed Forces but left after several months when she could not pass a mandatory long-distance 
running test. She moved in with family members and started to sort out her life. Setting a goal to find 
employment that would allow her to rent her own apartment, RC enrolled in OIC/DC’s Opportunities 
Family Assistance Club and attended a number of MoneyWi$e workshops. The learning paid off—RC 
found a job and recently secured her own apartment. RC attributes the knowledge she gained in the 
workshops with helping her save and manage the money she needed to take control of her life.

R R R
The Opportunities Industrialization Center (OIC) of Ouachita, Louisiana shared another story to 
illustrate how trainings using Consumer Action’s materials have had a positive impact on Post-Ka-
trina Louisiana. In the wake of Hurricane Katrina in the summer of 2007, Consumer Action and its 
MoneyWi$e partner Capital One hosted regional meetings in New Orleans and Shreveport, where 
they trained frontline advocates, case managers, educators, and counselors from all over the state. As 
with all Consumer Action trainings, the participants attend free and are provided with free travel, meals 
and accommodations.

According to Juanita W. Rambo, Director of OIC of Ouachita, Louisiana, she sees “green shoots ›

›
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sprouting” in post-Katrina Louisiana, and she assigns some of the credit to seeds sowed by Consumer 
Action’s ongoing efforts in the region.

Ms. Rambo shared the following story to illustrate how Consumer Action’s trainings and materials are 
having a positive impact on lives of the people in Ouachita:

PJ* had ruined her credit as a 
young woman because she did 
not realize that a bad credit 
history, if not addressed, could 
haunt her for life. When PJ 
needed to move, she came face 
to face with the reality of bad 
credit when her credit history 
prevented her from renting the 
apartment of her choice. PJ attended a MoneyWi$e workshop on “Repairing Bad Credit.” Remaining after 
class, she was coached by OIC staff and wrote a letter to the landlord attempting to explain her past credit his-
tory and outlining her goal to rebuild her credit. She told the landlord that if she missed a payment, he could 
break the lease. The landlord gave her a chance and at three months, PJ was still working, sticking with her 
budget, and living in her newly acquired two-bedroom apartment.

Mikael Wagner, Consumer Action’s director of training and outreach, notes that these great organiza-
tions are just a sampling of the dozens of core groups and the thousands of community organizations 
that Consumer Action is privileged to work with. “When we go out to do our trainings, the strength 
and commitment of our CBO friends never fails to make me hopeful about the future of our rich and 
diverse nation,” said Wagner.

* Not these individuals’ real initials.

›

‘The strength and commitment of our CBO 
friends never fails to make me hopeful about 

the future of our rich and diverse nation.’
— Mikael Wagner, Consumer Action

D i d  y o u  k n o w ?
That in the year ending March 31, 2009, Consumer Action . . .
n Responded to 3,950 calls and emails from people nationwide who contacted our consumer advice and 
referral hotline.

n Received more than half a million visitors to our multilingual website and subsites.

n Sent 53 advocacy alerts, which generated 17,051 emails and 462 phone calls to policymakers from our 
active subscriber list of 19,600 people.

n Distributed 1,278,879 copies of our multilingual materials to 2,153 CBOs nationwide.

n Trained 1,115 CBO staff members in 350 cities throughout the country on the effective use of our 
materials in their communities.

n Provided $148,750 in grants of $1,000 to $5,000 to 91 CBOs to create innovative consumer educational 
programs at the community level.
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         S t a f f  P r o f i l e

                        J a m i e  Wo o

Consumer Action Community Outreach Manager Jamie Woo knows firsthand how important 
financial literacy is to families, particularly immigrant families. She came to the United States in 
1983 from Taiwan. Seven years after arriving on our shores, her husband passed away and Woo 

was suddenly thrust into the position of single-handedly taking care of both their two young children 
and her mother-in-law. 

“I had to learn to become a more independent American mother because I was a very traditional Chi-
nese woman [before] and hid behind my husband,” Woo says. 

In San Francisco, she began working at the Chinatown YWCA 
and later at the Veteran’s Administration Hospital. Woo also spent 
six years at the Chinese Newcomers Service Center in Chinatown 
where she taught a popular job-readiness program in two Chinese 
dialects, Cantonese and Mandarin. She says she learned many 
career skills from the CNSC, picking up English and tidbits about 
American culture from her kids. She learned many life skills from 
her over 20 years experience as a single parent. 

Because of her experience as a young immigrant struggling to make 
it in this country, Woo says she is dedicated to giving back to her 
community. “I like to help others [in my community] learn how to 
manage in American society,” she says. 

Four Questions for . . . Jamie Woo

Q How did you begin your career? What brought you to Consumer Action?
I completed my studies in Taiwan and went to work as department manager at the YWCA in 

Taipei. This is where I met my husband. 

I started to work in 1999 as a freelance translator for Consumer Action. It was a very rewarding experi-
ence for me because I learned a lot about consumer rights through translating materials into Chinese. 
Eventually I was hired in 2006 as a community consumer advocate. Kathy Li has always been support-
ive of me [at the organization] and helped me become a member of the Outreach and Training team led 
by Mikael Wagner.

QWhat interests you most about your work at Consumer Action?
Financial literacy is an important part of my work. Immigrants are at a disadvantage because of 

the language and the lack of understanding about American culture and financial services. 

For instance, Chinese and Asian people need to learn how to complain and they should not be ashamed 
of what they don’t know or be ashamed of having been scammed. They need to learn that here in ›
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America we can make our voices heard and participate in civic life without some of the repercussions we 
would have faced in the old country.

When I give trainings and presentations, I encourage [mono-lingual] people to attend adult ESL (English 
as a Second Language) classes to learn English and to pick up a volunteer job in their community. I also 
encourage them to keep up with events and not to hide away in the immigrant community but to take 
their place in wider society.

I really enjoy doing media work because I can reach so far by doing even just one interview. My interviews 
have been made available on the Chinese Internet and are often picked up by Chinese media networks. 

QWhich consumer issues do you think are the most pressing right now?
Since the economic crisis, there has been even more of a need for outreach on consumer rights and 

financial literacy in the Asian American community. For instance, scams are a real problem in the Chinese 
communities. They can fall for them so easily. Many have fallen for scams such as work at home or Ca-
nadian lottery, multi level marketing, and others. They don’t always believe the authorities can really help 
them or that they have a right to complain.

Health insurance is always a big issue. Children’s health insurance budgets have been 
cut. We spread the word about the Healthy San Francisco health insurance program 
offered by San Francisco City and County. Many people in the Asian communities 
have been laid off and have no coverage. Taiwan has universal health coverage, and be-
cause Taiwanese can hold dual citizenship while in the U.S., some in the community 
have opted to continue paying the affordable monthly fee for Taiwanese insurance, in 
case they need surgery or encounter another major medical expense. 

Overall, people in the community need to know what consumer advocacy is. Many 
Chinese-born of my generation were educated to believe you don’t talk back or even 
talk too much, but here it is a free country and I encourage them to take action on 
behalf of themselves and their families.

Q How do you think Consumer Action impacts every day people?
Consumer Action’s outreach work is very valuable because we go into the com-

munity, and they can really depend on the information we provide because it is always 
updated and made available for free online and offline. American people have an eas-
ier time learning about financial literacy, but in Asian communities, they sometimes 
have a hard time learning how to manage their money and not falling for “to good to 
be true” offers. It is important to overcome the challenges of coming from a different 

culture while still honoring the culture. Especially for new immigrants, we have to give them more time so 
that they can learn and be comfortable.

In the Asian American community, they don’t always understand Consumer Action. Much of my work is 
explaining to them that we help people, and have a Chinese hotline and publications in different languag-
es. I assist people in understanding their rights and keep them updated on all key consumer issues.

›
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              S t a f f  P r o f i l e

N e l s o n  S a n t i a g o

Community Outreach Manager Nelson Santiago grew up in the Los Angeles area. He eventu-
ally moved to the Bay Area to attend U.C. Berkeley, graduating with a degree in Sociology, and 
joined Consumer Action in 1993 as hotline coordinator.

Starting at the hotline proved to be a great way for Santiago to learn about the broad areas that fall 
under consumer protection. 

“No matter how many consumers I helped on the hotline, there would regularly be calls about some-
thing new,” he says. “Doing the research in order to provide the best information and resources to 

consumers made the job challenging and gratifying.” 

Santiago provided assistance to thousands of consumers in English and Spanish, 
helping them understand their rights and directing them to appropriate com-
plaint handling agencies. 

“Having this direct contact with consumers on a daily basis allowed me to 
identify trends as they emerged and to warn the public about new scams more 
quickly,” Santiago says. To reach a larger audience, he developed short fact sheets 
and product surveys on key issues, some of which drew media attention.

Today, Santiago’s work in Consumer Action’s Los Angeles office is focused on 
outreach and training. As a Community Outreach Manager, he trains non-profit 
staff and educates communities on a variety of topics including banking basics, 
building and rebuilding credit, identity theft, and senior scams.

Four Questions for . . . Nelson Santiago

Q How did you begin your career? What brought you to Consumer 
Action?

After college, I worked as an intern for the San Francisco AIDS Foundation for 
several months. The agency’s hotline was very busy and I helped train volunteers 

for the Spanish language hotline. The internship laid the groundwork for my work at Consumer Ac-
tion. When I learned of the hotline position at Consumer Action’s San Francisco office, I knew I was 
right for the job and CA’s recruiters agreed.

Q  What interests you most about your work at Consumer Action?
My work as Community Outreach Manager provides both challenges and opportunities that 

help me sharpen new skills. I’m proud of Consumer Action’s ability to bring the latest consumer infor-

›
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mation to workshop participants 
who then can spread the knowl-
edge to their communities. 

I also like that Consumer Action 
is a very integrated organization. 
Our work in the different depart-
ments – advocacy, outreach, and 
administration/publications – all 
feed each other. In just one ex-
ample, our editorial and advocacy 
team in Washington, DC regularly 
writes up-to-the-minute articles 
and fact sheets on things that every 
consumer needs to know, including 
information on changes in credit 
card laws, new disaster-related 
scams, and various insurance and 
privacy topics. I take this informa-
tion to our trainings and round-
tables to arm participants with the 
latest information.

Q Which consumer issues do you think are the most pressing right now?
I think protecting good credit is critical right now. Consumer Action’s MoneyWi$e Good 

Credit module is one of my favorite topics to present at trainings and roundtables because the mate-
rial is relevant to so many people whether they be single mothers living in transitional housing, teens 
coming out of the foster care system, or business owners looking to improve their chances of getting a 
business loan. Every one of these populations needs to think about credit and not just for borrowing 
money. Good credit helps people find jobs, save on insurance rates and much more.

Q How do you think Consumer Action impacts every day people? 
I think our hotline really impacts individual consumers and helps Consumer Action stay on 

the pulse of what’s happening to people. Many times consumers who call don’t know where to turn 
and we help get them on the right track. 

I also think the fact that we publish materials in so many languages is important. This helps us reach 
people who aren’t necessarily engaged in the system already and who might be alienated from services 
because they don’t speak English.     

›
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Corporate Donors

P l a t i n u m  C i r c l e 
Capital One | TracFone

G o l d  C i r c l e 
Assurant Health Foundation | Jim Adler, Intelius

S i l v e r  C i r c l e 
AT&T California | Copy Copies, Inc. | The Hastings Group | Humana | 
Microsoft | Verizon

B e n e f a c t o r s 
Union Bank

S p o n s o r s 
American Express | Consumer Attorneys Public Interest Foundation | Cuneo 
Gilbert & LaDuca LLP | Jack Gillis, Certified Automotive Parts Association | 
Southern California Edison | Southern California Gas Company | The Sturdevant 
Law Firm

F r i e n d s 
CUNA Mutual Group

Individual and Community Donors

S i l v e r  C i r c l e
Norman Bock | Neil Gendel | Arthur D. Levy

B e n e f a c t o r s
James S. Beck | Jim Conran, Consumers First, Inc. | Robert S. Green, Green 
Welling, P.C 

›
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S p o n s o r s 

Arnie Berghoff | Paul Bland, Public Justice | Trish Butler, Sage Communications 
| Raymond Chan | Marsha Cohen | Consumer Union | Linda Golodner | Dain 
Hansen | John Jensen | Irene Leech | Lisa Yep Salinas | Steven Solomon | Patricia 
Sturdevant  

F r i e n d s 
Asian Pacific American Community Center | Chris Bjorklund | Senny Boone 
| Steven Brook | Yamin Chai | Winnie Chu | Consumer Credit Management 
Services, Inc. | Robert Friese | Ellis and Jennifer Gans | John Geesman, 
GreenEnergyWar.com | Pastor Herrera, Jr. | Sue C. Hestor | Erwang Mao | 
Martin Mattes, Nossaman LLP | National Endowment for Financial Education | 
Anthony Ng, Chinese Newcomers Service Center | Darin Ow-Wing, Community 
Education Services | United Policyholders | Annie Sylesdara Tinsley

›

2009 Educational Partners
Amplify Public Affairs 
AT&T California 
California Consumer Protection Foundation
California Department of Insurance
Capital One 
Congressional Hispanic Caucus Institute (CHCI) 
Consumer Federation of America (CFA) 
Consumers for Auto Reliability and Safety (CARS) 
The Hastings Group 
JPMorgan Chase 
Microsoft 
The National Association for Black Veterans (NABVETS) ›
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The National Coalition for Asian Pacific American Community Development 
(National CAPACD) 
National Endowment for Financial Education (NEFE)
NeighborWorks America 
The Rose Foundation 
Sage Communications
Securities Investor Protection Corporation (SIPC) 
Southeast Asia Resource Action Center (SEARAC) 
TracFone Wireless 
Verizon 
Wisconsin Department of Financial Institutions

›

Cy Pres Awards

Boehr v. American Express 
Comb v. Paypal 
Griego v. Rent-A-Center 
Providian Credit Card Cases 
Slayton v. Citibank 
UCAN v. Bank of America 
UCAN v. Capital One 
Van Etta v. Capital One Auto Finance 
Ventura v. Providian National Bank 

Consumer Action’s work is supported in part with 
cy pres awards from these lawsuits:

Many thanks to our educational network of more than 8,000 
community-based organizations nationwide. We appreciate the 
work you do and respect your commitment to excellence. 

Community Network
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consumer-action.org

Revenue and support Unrestricted
Temporarily 

Restricted Total

Grants and contracts $   1,561,914 $   241,360 $   1,803,274

Donations 1,565 $1.565
Donated services 41,000 41,000
Fundraising event 41,185 41,185
Membership dues 5,350 5,350
Other income 3,470 3,470
Investment income 252,761 252,761

Transfer from temporarily 
restricted to unrestricted assets 1,145,766 (1,145,766) -

Total revenue $   3,053,011 (904,406) $2,148,605

Expenses

Program services $   2,428,559 - $   2,428,559
Managment and general 609,071 - 609,071
Fundraising $34,895 - 34,895

Total Expenses 3,073,525 - 3,073,525

Change in net assets (20,514) (904,406) (924,920)

Net assets at beginning of year 1,207,935 6,313,446 7,521,381

Transfer of net assets to 
general fund

28,360 - $28,360

Net assets at end of year $   1,215,781 $   5,409,040 $   6,624,821

Statement of Activities
Year ended March 31, 2009
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consumer-action.org
Board of Directors and Staff

S a n  F r a n c i s c o

Ken McEldowney
Executive Director
Michael Heffer
Business Manager
Kathy Li
Director, San Francisco (S.F.) Office
Mikael Wagner
Director of Training/Outreach
Nani Susanti Hansen
Associate Director, S.F. Office 
Yamin Chai
Assistant Director, S.F. Office
Audrey Perrott
Associate Director, Training/Outreach 
Jamie Woo
Community Outreach Manager
Joseph Ridout
Consumer Services Manager
Angela Kwan
Web Manager
Hazel Kong
Office Manager
Cui Yan Xie
Project Associate
Kinny Li, Tasneem Pitalwala
Administrative Assistants
Ricardo Perez
Mail Room Operations
Ruth Gilbert, Schelly Gartner
Consumer Advice Counselors
Loven Ko, Dennis Wong, Robert La, Wilson Ku
Support

L o s  A n g e l e s
Nelson Santiago, Linda Williams
Community Outreach Managers
Guo Guang Zhuo
Support 

Wa s h i n g t o n
Linda Sherry
Director, National Priorities
Ruth Susswein
Deputy Director, National Priorities
Michelle de Mooy
Senior Associate, National Priorities
Jahinnslerth ‘Joe’ Orozco
Development & Fundraising Coordinator

B o a r d  M e m b e r s
Patricia Sturdevant
President
Jim Conran
Vice President
Sue Hestor
Treasurer
Ken McEldowney
Secretary
Chris Bjorklund

Anna Alvarez Boyd

Trish Butler

Pastor Herrera, Jr.

Dr. Irene Leech

Lisa Yep Salinas

Myriam Torrico

Kay Pachtner, Consumer Action founder
Emeritus member
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